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' The TASTE CONCEPT

Taste is..

* Helsinki’s most prestigious restaurants

* The best of regional food producers
 Demonstrations from great Finnish chefs

*  Premium drink suppliers

 Upmarket lifestyle brands

* Fabulous program of music and entertainment

.. all combined in a great central city venue.
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' The TASTE CONCEPT :

Taste is..

* Arestaurant focused event

* Afun, outdoor, affluent and aspirational eating
experience

* A combination of food, drink, learning and
entertainment

e Celebrating Helsinki’s spirit and restaurant culture

Taste is not..

e A mass market event or food exhibition
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- TASTE FESTIVAL history

2004: The first ‘Taste of London’ — 26 restaurants, 14,000 people enjoyed the experience.

2005: Taste of London moved to Regent’s Park with 36 restaurants attracting 24,000 visitors.

2006: Taste of Birmingham and Dublin launched — both successful and proved the concept could be taken to cities
with different cultures & restaurant scenes. London grew to 42 restaurants and 34,000 visitors.

2007: The 4 UK Taste Festivals and Taste of Dublin attracted 130,000 visitors.

2008: The international Taste Festival series was expanded with events in Cape Town, Johannesburg, Melbourne
and Dubai. Taste of Christmas was launched in December 2008.

2009: Taste Festivals were launched in Sydney, Auckland and Amsterdam.
2010: Taste of Milan launches.

2011: Taste festivals will run in 14 cities around the world, with 12 summer events and Taste of Christmas in both
London and Dublin. Over 350,000 visitors are expected at Taste Festivals around the world.

2012: Helsinki will launch the first Taste Festival in the Nordic region.
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The Taste Visitor



| Who will attend TASTE OF HELSINKI

Estimated 10,000 visitors in year 1, increasing to 24,000 by year 4

60% female : 40% male

50% aged 25-50

Enjoy eating at the best restaurants

Affluent & Brand conscious audience

Care passionately about the food they eat and do not mind paying

a little extra for quality
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. How does the event work?

e Session times:
Thursday, Friday & Saturday: 12pm-4pm & 5.30pm - 9.30pm
Sunday: 12pm-4pm

e Menu

3 signature dishes - no more than 4 bites

Taste Currency FM - Festival Markka (1 FM = 1€)
Price of each dish -4,5 or 6 FM
e Makujen Suomi

Encourage the use of Finland’s finest ingredients
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| Key Features

Restaurants — 9 of the best restaurants in Helsinki

— Visiting restaurants from Turku, Tampere

Taste Theatre — impressive chef line-up of Helsinki’s culinary stars, which
includes cook-offs and Q&As with top chefs, restaurateurs, food critics and
writers.

Paulig Coffee Feature — A taste adventure through the world of coffee

Small Producers Market - the best local producers from all over Finland
come together to showcase the best of Finnish local produce.

Wine & Champagne Academy - wine and champagne tasting master-classes,
presented by some of Helsinki’s best sommeliers and wine experts

Wine Pavilion - a premium selection of wine and food matching with
restaurant dishes

Taittinger Champagne Bar - Premium Champagne house
Kukko Beer Bar - showcasing the best in Finnish Brewing

Magners Cider Bar - Forgive me... I'm Irish OF HELSINKI



e Farang ﬁ .
e Juuri

RAVINTOLA

e Demo
e Carelia
o “C”

e Muru
e Aito

e Smor

e Toscanini
e Bistro Omat
e Spis*
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Taste Theatre at Taste of Dublin 2010

Showcasing the best of Irish ingredients and chef talent
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